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Italy as a Key Supplier

» ltaly is the 4th largest wine supplier to China in H1 2024
(7.48% market share), behind France, Australia, and Chile.

« Chinais Italy’s largest export market in Asia, with exports
reaching €19.1 billion in 2023 (+16.8% YoY, +47.8% vs 2019)

» [talian wine promotion in China has gained momentum
through the “I Love Italian Wines & Spirits” masterclasses,
organized by the Italian Trade Agency.

* Chinese consumers prefer red wines due to cultural and
culinary reasons, favoring varieties like Barolo, Brunello di
Montalcino, and Amarone della Valpolicella, which pair well
with local dishes like pork and duck. The average price of an
Italian wine bottle sold in China is around €13, emphasizing

price sensitivity in the market.
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Step-by-Step Process for Wine
Exportto China

Sign the agreement with your Chinese importer
Register your business with AQSIQ
* You will receive a registration number. Informatioms

about your company will be stored on the AQSIQ
database.

3. Trademark registration

« Before shipping your products, you need to register your
label and send some documents to the CIQ for
verification.
4. Prepare a correct label
« Itisreccommended to mark the products before the

shipping. Otherwise, they will be stored in a local
warehouse until they are labeled properly.

Prepare the necessary documents to export wine to China

Testing before exporting

Ship your goods (by sea it generally takes between 4 to 6

weeks)

8. Inspection and CIQ labelling (upon arrival)

* Your local importer or agent must declare the goods to

the DIA office
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Labeling

The first caution on how to export wine to China
concerns labeling.

This must have the following characteristics:

* height not less than 10 cm;

* width of less than 7 cm;

» size of Chinese characters less than 2 mm;

« the wording net weight and name of the wine
not less than 4 mm;

« presence of bar code.

Inside the label there must be several indications
about the origin (region and country), the type of
wine (dry, sweet or other), the raw material (year of
the grape) and the distributor (address and name).

The name of the wine in both Italian and Chinese,

expiration date, bottling date, storage conditions
and net weight should also be specified.
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Export documents HH ] s 44

You must prepare this documents before shipping FERER, EBUERLUT U -
your products:
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7. Health Certificate (for distilled spirits and D

beverages with malt) ZHAHOIF
9. B&EBT A LML

beverages with malt)

1. BlUARR
1. Commercial invoice 0 E X IRE
2. Customs declaration by value 3. BRI
3. Freightinsurance document 4 Mg E
4. Export Package List 5 (2K IEEH
5. Certificate of Insurance 6. BFTHILE (BT HRIGENEERED
6. Certificate of Origin (for distilled spirits and 7.
8.

8. Certificate of Authenticity/Free Sale (for
distilled spirits and beverages with malt)

9. Export certificate specific to wine
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One of the latest changes for Italian wine exports to China
is the mandatory registration of the exporter of food and
agricultural products with the AQSIQ, China’s quality
authority.

Here is an overview of the standards imposed by AQSIQ
and what they imply:

1. AQSIQ Order 27 (2012) - Issued for pre-
packaged food and wine labelling.

2. AQSIQ Declaration 55 (2012) - Issued to
administer the registration of foreign exporters,
agents and importers.

3. AQSIQ Declaration 59 (2011) — Used to register
the labelling of products imported for the first
time.

4. AQSIQ Decree 144 — For Administrative Safety
Measures for Food Import and Export

5. AQSIQ Press Release No. : AQSIQ 44 (2006) -
For adjustments to the import and export
inspection system of food and cosmetic
labelling.
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Other food and wine
standards

« Food Security Law of the People’s
Republic of China (2015)

« National People’s Congress (2015)
* President’s Order 22 for Advertising
« SAIC : Measurement for the

Administration of Specific Signs of
Geographical Indication of Products
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Taxes and Tarrifs

Exporters have to pay three different
taxes:

e TVA:17%
« Customs duty: 14%
» Excisetax: 10%

Total taxation can reach up to 50%
of the wine's CIF value
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Conclusions

» [talian wine exports to China present both
challenges and growth opportunities

« Compliance with regulations and strategic
marketing are key

» The market continues to evolve, making China a
promising destination for Italian wine

» [talian exporters can leverage the success
associated with Italian wine's reputation to save
marketing costs
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